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Overview Similkameen Valley

For Summer 2023 overall website traffic and social 

media activity is up compared to Summer 2022, 

indicating a recovery in digital performance. 

With the introduction of Google Analytics 4 for 2023 

direct performance comparisons will not be  

available until the 2024 reporting period. 

Organic search continues to dominate users of the 

Similkameen Valley website. 

The Similkameen Valley website and social media 

channels are the main sources for creating 

awareness and interest in visiting the Similkameen 

Valley. 

Our channels have seen various ups and downs 

over the past few years with the impacts on travel 

due to COVID-19, climate events, changes in 

consumer behaviour and the competitive 

environment.



KEY HIGHLIGHTS

Overall digital results are up compared to the same period last year. Similkameen Valley 

digital marketing performance generally saw negative impacts from COVID-19, the rise of 

the new variants and ongoing climate events from 2021 and 2022. The wildfires that 

happened in the summer of 2023 in the Okanagan also had an impact on travel as 

restrictions were imposed. 

During Summer (June-August 2023), SimilkameenValley.com was visited by 20,802 users 

(30%), had 25,420 sessions (+35%) and 40,621 page views (27%). Users spent an 

average of 1 minute and 95 seconds per session (up 58 seconds) and viewed 1.69 pages 

per session (stable). 

In June-August 2023, the @SimilkameenBC Facebook page gained 118 net likes 

(+168.2%), bringing the count to 8,251 followers (+1.4%). 62 posts (+9%) were published in 

the period resulting in 377,260 impressions (+20.1%) and 19,643 engagements (+18.6%).

The @SimilkameenBC Instagram account has 2,797 followers (+4.6%) 88 posts that were 

published in the period resulting in 41,173 impressions (+8.8%) and 3,001 engagements 

(-17%).

*Percentages in brackets (+%) indicated changes from the same period (June-August 2022).



WEBSITE HIGHLIGHTS

Most popular web pages were the home page 

which is consistent, followed by the Getting Here 

page and food/fruit. Top 10 most popular web 

pages noted in the page path. 

The age group with the most users is the 25-34, 

followed closely by the 35-44 then 45-54 age 

groups. The majority are not reporting age. 

Website users were mostly female, followed by 

male. The majority are not reporting gender.  

The majority of users (60%) use a phone to 

access the website, followed by desktop (35%) 

and tablet (5%). 

83% of users were from Canada, 10% from the 

USA. 
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WEBSITE HIGHLIGHTS

The top landing pages for 

SimilkameenValley.com in Summer 2023 

were the Home Page followed by Getting 

Here page. Then the Food and Wine 

Page.

TOP PAGES

Top Landing Page

/ = Home page

June to August 2023

https://similkameenvalley.com/


FACEBOOK
FACEBOOK PAGE - VISITOR VIEW June to August 2023



FACEBOOK
TOP POSTS BY ENGAGEMENT June to August 2023



FACEBOOK

The Similkameen’s Facebook page has more female followers, with the two largest age 

demographics being 45-54 and 65+. 

AUDIENCE DEMOGRAPHICS June to August 2023



FACEBOOK

Geographics for this period appear uniform to previous reports, with most fans located in Canada, followed by 

the United States. The top cities by followers were Keremeos, Penticton and Chilliwack.

AUDIENCE GEOGRAPHICS June to August 2023



INSTAGRAM
AUDIENCE DEMOGRAPHICS

Mobile Desktop

June to August 2023



INSTAGRAM
TOP POSTS BY ENGAGEMENT June to August 2023



INSTAGRAM

The @SimilkameenBC Instagram account has more female followers, which is consistent with the 

Facebook audience. Over half of the following falls between the ages of 35-44

Consistent with the platform, the Instagram account has a younger audience demographic than 

Facebook.

AUDIENCE DEMOGRAPHICS June to August 2023

https://www.instagram.com/similkameenbc/


INSTAGRAM - DEMOGRAPHICS

Geographics are consistent with the previous reports and with Facebook, with most fans located in 

Canada, followed by the United States. The top cities by followers were Vancouver, Kelowna and 

Oliver.

AUDIENCE GEOGRAPHICS June to August 2023



INSTAGRAM - HASHTAGS
TOP HASHTAGS June to August 2023



CONTACT

Simone Carlysle-Smith

Similkameen Valley Project Manager

t: 250.575.7247

e: info@simonecs.com
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