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Dest inat ion BC (DBC)  Co -op Program
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• Crowsnest Tourism Alliance Partners

• Marketing Highlights -  FY 2025/26

• What’s Next – FY 2026/27

• Contact: Tourism Services Contractor
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Dest inat ion BC (DBC)  Co -op Program
Cruise  the Crowsnest  Scenic  3

Similkameen Valley Planning Society (SVPS) 

• Lead applicant for the consortium

• Project management & administration

• Alliance Partners: 
• Hope, Cascades and Canyons
• Manning Park Resort

• SVPS with Similkameen Independent 
Winegrowers

• Destination Osoyoos
• Boundary Country
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https://www.crowsnestscenic3.com/ 

https://www.crowsnestscenic3.com/


Market ing Focus  of  Effort  –  Cruise  the Crowsnest

• The objective of this initiative is to enhance the 
quality of life for residents along the Crowsnest 
Corridor by promoting responsible tourism that 
aligns with the unique economic, cultural, and 
environmental values of each community.

• Through strategic marketing, we aim to foster 
tourism that supports these communities, from 
Hope to Christina Lake creating a positive impact 
for both residents and visitors.

• Unified theme "Every Mile, a New Memory"
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Market ing Focus  of  Effort  –  Cruise  the Crowsnest

• Website

• Audit, SEO, (AI search response 
considerations), website  image & content 
refresh 

• Content: Blogs, Seasonal Slide shows, Video

• Postcards

• Organic Social Media – Facebook & Instagram

• Digital Campaigns

• Postmedia – Alberta

• META

• Google Display Network
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Cruise  the Crowsnest   –  Website  Refresh

Website audit, update site for partner set-up, 
map, new imagery, video, slide shows. 

https://www.crowsnestscenic3.com/ 
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https://www.crowsnestscenic3.com/


Cruise  the Crowsnest  -  Seasonal  Campaign B logs
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https://www.crowsnestscenic3.com/blog/ 

https://www.crowsnestscenic3.com/blog/


Cruise  the Crowsnest  -  Specia l ty  B logs
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1. Inclusive marketing 
(highlighting diverse 
cultural experiences, 
accessibility, gender)

https://www.crowsnestscenic3.com/more-
than-a-road-discovering-culture-and-
connection-along-the-crowsnest-highway/      

2. Visitor education (fostering 
responsible tourism)
https://www.crowsnestscenic3.com/beyond-
the-pass-a-visitors-guide-to-responsible-
travel-along-the-crowsnest-highway/
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Cruise  the Crowsnest  -  V ideos
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Website and vertical 
format videos for social 
media. Spring 2025 video, 
Fall 2025 video

                                                              

https://www.crowsnestscenic3.c
om/places/

https://www.crowsnestscenic3.c
om/top-10-things-to-do-this-fall-
along-the-crowsnest-highway/ 
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Cruise  the Crowsnest  
Postcards  15,000 d istr ibuted by the partners



Cruise  the Crowsnest  Dig i ta l  Market ing Highl ights
A p r  1 ,  2 0 2 5  t o  M a r c h  3 1 ,  2 0 2 6

Organic Social Media – 
boosted -  Facebook & 
Instagram

• Social media was 
reprioritized part way 
through the year with the 
intention to grow 
followers. 

• Baseline June 1, 2025 

• Facebook 704, year-
end 902 (+28 %)

• Instagram 286, year-
end (1,270 + 344%)

https://www.facebook.com/crowsnestscenic3/
https://www.facebook.com/crowsnestscenic3/
https://www.instagram.com/crowsnestscenic3/
https://www.instagram.com/crowsnestscenic3/


Cruise  the Crowsnest  -  D ig i ta l  Campaign Highl ights
P o s t  M e d i a  A p r  1 ,  2 0 2 5  t o  M a r c h  3 1 ,  2 0 2 6

Postmedia Digital Campaign Alberta 80%, BC 20%, targeting our 
secondary market for east-bound travellers for trip inspiration in the 
spring and top-of-mind consideration for summer travel.

• Article hosted on the National Post news section, 3 drivers to the 
story from the Calgary Herald and Sun; Edmonton Journal and 
Sun and Post Media RON. Live minimum one year, supported by a 
Facebook remarketing campaign in Calgary & Edmonton.

• https://nationalpost.com/sponsored/life-sponsored/crowsnest-
scenic-highway-3-an-unforgettable-journey-awaits 

• Page views 1,762
• Audience time on page average 1:22
• Network drivers .57% 
• Brand sell ads CTR .15%
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Cruise  the Crowsnest  -  D ig i ta l  Campaign  Highl ights
S p r i n g  C a m p a i g n  A p r i l  2 0  –  M a y  3 1 ,  2 0 2 5

• META/Google Campaign
• Objective was to drive traffic to Spring blog: 

Top 10 Things to Do In Spring Along the 
Crowsnest Highway: 
https://www.crowsnestscenic3.com/top10-
things-to-do-this-spring-cruise-the-crowsnest/ 

• Total reach: 242,809
• Impressions: 1,200,211
• Landing Page: 8,539
• Total Engagement: 9,040
• External Clicks: 1,264
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Cruise  the Crowsnest  -  D ig i ta l  Campaign  Highl ights
S u m m e r  C a m p a i g n  J u l y  2 0  –  A u g u s t  2 1 ,  2 0 2 5

• META Campaign
• Objective was  to drive traffic to Summer blog: 

Top 10 Summer Travel Ideas From Hope to 
Christina Lake: 
https://www.crowsnestscenic3.com/top-10-
things-to-do-this-summer/ 

• Total reach: 89,903
• Impressions: 228,461
• Landing Page: 5,700
• Total Engagement: 6,190
• External Clicks: 1,151
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Cruise  the Crowsnest  -  D ig i ta l  Campaign  Highl ights
F a l l  C a m p a i g n  S e p t  1 2  –  O c t  1 5 ,  2 0 2 5

• META / Google Campaign
• Objective was to drive traffic to Fall  blog: Top 

10 Things to Do in Fall Alog the Crowsnest 
Highway: 
https://www.crowsnestscenic3.com/top-10-
things-to-do-this-fall-along-the-crowsnest-
highway/ 

• Meta Total reach: 153,727
• Meta Impressions: 352,450
• Google Impressions: 58,389
• Google Clicks: 1,230
• Meta Landing Page: 8,798
• Total Engagement: 9,620
• External Clicks: 905
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Cruise  the Crowsnest  -  D ig i ta l  Campaign  Highl ights
W i n t e r  N o v  1 8  –  D e c  9 ,  2 0 2 5

• META Campaign
• Objective was to drive traffic to Winter blog: 

Top 10 Must Do Winter Experiences Alog the 
Crowsnest Highway: 
https://www.crowsnestscenic3.com/10-must-
do-winter-experiences-on-the-crowsnest-
highway/ 

• Meta Total reach: 117,699
• Meta Impressions: 201,647
• Meta Landing Page: 1,959
• Total Engagement: 2,770
• External Clicks: 318
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Cruise  the Crowsnest  -  Website  Highl ights
A p r  2 0 2 5  t o  M a r c h  2 0 2 6

• Website increased compared to previous years: 
47,197 users (+6.8), 53,917 sessions (+10.71), and 
69,668 (+16.9) pageviews for the fiscal year

• The website generated 1.2M impressions and 
28,932 URL clicks from April 2025 to March 2026

• The site successfully drove referral traffic to local 
partner pages with 7,059 external website clicks.

• Seasonal blog content continued to drive the most 
website traffic via campaigns- the Spring and 
Summer blogs were the top two most viewed pages

• AI-driven search referrals were noted as a new and 
emerging traffic source for the first time this fiscal 
year



Cruise  the Crowsnest  –  What ’s  Next
A p r  1 ,  2 0 2 6  t o  M a r c h  3 1 ,  2 0 2 7

• Digital marketing highlights include:
• Digital audit and readiness (best practices review, SEO)
• Website refresh

• Image and content review, updates for organic search and AI 
search results

• Social Media: Facebook & Instagram
• Grow followers

• Crowsnest road trip brand message vs partners 

• GDN Seasonal Digital Campaigns
• Spring, Summer, Fall, Winter with emphasis on shoulder 

seasons 

• Seasonal road trip blogs to support campaigns

• Seasonal home page slide show updates



S I M I L K A M E E N  VA L L E Y  T O U R I S M  S E R V I C E S  
M A N A G E R

Simone Carlysle-Smith, CDMP
Direct 250-575-7247
Email info@simonecs.com

Contact
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