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Tourism Marketing Highlights April 1, 2025 — March 31, 2026 & What’s Next 2026

Prepared by Simone Carlysle-Smith, SVPS Tourism Services Manager



Marketing Highlights Report

Similkameen Valley — Destination BC
Cooperative Marketing Program

Marketing Highlights (Similkameen Valley &
Crowsnest)

What’s Next

Tourism Industry Website (Shared only with local

industry)
Tourism Services Contractor
The Similkameen Valley Planning Society
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Destination BC (DBC) Co-op Program

Similkameen Valley Planning Society

 Leverage SVPS core tourism funding $35,000
* Similkameen Valley DBC Funds $21,000
e Crowsnest Partners Funds $17,500
e Crowshest DBC Funds $19,500
* Total Leveraged Budget $93,000

To Hope &
* Alliances: g
e Crowsnest Tourism Alliance
e Similkameen Independent Winegrowers

e Black Press — travel guide

e Similkameen Country Development
Association — Agriculture Strategy
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Vancouver
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Whistier

North Ammerica’s |
plavircund

Fraser Valley & Fraser Canyon 4 NFOREST

Similkameen Valley part of:
Destination BC Routes & Corridors
1. Rainforest to Rockies (Hwy 1
and Hwy 3 loop)
2. Valleys & Vineyards (Vernon,
Okanagan Corridor and
Keremeos / Cawston)
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https://www.supernaturalbc.com/places-routes/explore/similkameen-valley/
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Marketing Focus of Effort — Similkameen Valley

* |ncrease awareness and interest in the
Similkameen Valley (Captivate)

=
1 [y

* Inspire travel through compelling content for trip
planning (Activate)

* Direct referrals to tourism businesses (Generate)

* Encourage sharing of experiences (Advocate)

e Unified theme “Linger Longer” "
5 5 BC 90% ALBERTA 10%

<= Similkameen Valley

Rugged. Rustic. Real.



Marketing Focus of Effort — Similkameen Valley

e Website Lo
. . ) Necual b
« Audit, design updates, SEQ, Content (Al ;.-%'éé'\;‘::i“ﬁ“
search response considerations) —f) loes
 Content: Blogs, Seasonal, Pages (new & - A g _
updates), Events, Maps, Business Listings, / 4{; ;’ i
Imagery SN — =
\4
 Email Marketing — Seasonal o CJ%SJSQAEEYR PLAN
e 2026 Travel Experiences Guide
e Social Media — Facebook & Instagram |
e Digital Campaigns J\H\. = AL A,
* Seasonal (META Fall 2025/Spring 2026) (== Sifapm.:
VISIT BOOK

e Paid Search
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Similkameen Valley — Website - Blogs

https://similkameenvalley.com/stories/
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SPRING IN THE SIMILKAMEEN VALLEY SIMILKAMEEN VALLEY FARM TRAIL SIP THE SIMILKAMEEN: A WINE, CIDER & AGRICULTURE IN THE SIMILKAMEEN
Spring in the Simifkameen Valley bursts with life. Orchards blossom, rivers  The Similkiameen Valley Farm Trail is not a single destination but a living, DISTILLERY ROAD TRIP THROUGH THE VALLEY: FARMING, SROADIC RO A ALIE
rush with snowmelt (abways use caution near rvers), and wildlife emerges seasonal tapestry of growers, makers, chefs, and storytellers. Whether you SIMILKAMEEN VALLEY FUTURE OF THE LAND

scross open landscepes. Located a short scenic drive from Vancouver, the  arrive for o quick roadside peach or linger for o weekend of cidery tours, Discover agneulture in the Simifkameen Valley, where arganic farms,
Frarer Valley, the Ohnngﬂn, and the Tlvampaon region, the Similkameen hanuge dinnery, and cabin stays on srganic farema, the valley rewarcds Valley, ane that feels maore personal, more hands-on, and a little maore off ranches, fruit stands and wineres reflact generstions of resilience snd
Valley is an aasy day trip or weekend getaway. Top 10 SPRING » MORE every pace of travel. » MORE the beatan path. » MORE connectan to the land, » MORE

There's a different land of tasting expenence wasting m the Semilkameen
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https://similkameenvalley.com/stories/

Similkameen Valley — Website - Blogs

https://similkameenvalley.com/stories/

WINTER IN THE SIMILKAMEEN VALLEY

The Similkameen VaSey is ane of BC's most accessible winter destinatians,

Just 8 short sceric deve from Vancouver, the Fraser Valey, the Okar-sg:r:.
end the Thompion region, making it an easy day trip or weekend getaway.
Froe late November to mid-March, the valley trarsforms into » stunning
winter wonderland, with snow-dusted mountainz, quiet orchards, and

» MORE

FALL IN THE SIMILKAMEEN VALLEY

Are you ready for » kaleidascope of colour, flavour, and discovery? Then
youre ready for fall in the Similkameen Valley, BC. Imagine vast grasslands
turning golden brown, fiery aspen groves contrasting with deep green
penes, and clear skies making every vsts pop. Thes season s sheer magic—

pure sensory delight. s MORE

TREAD LIGHTLY, TRAVEL KINDLY: A
VISITOR'S GUIDE TO RESPONSIBLE
TOURISM IN THE SIMILKAMEEN VALLEY

Nestled between mountams and rivers, the Similkameen Valley s one of
Britizh Columbis’s fast truly wild and untamed places. With its raw beauty,
wide-apen ipaces, and dv-p-rooeod cultursl hu:o'y, 11"y no wonder people
are drawn to this special comer of the province. But with that beauty
comes vnf:or.uthl!y. VWhether )'uu"o horn for e day tp, N MORE

MORE THAN A VIEW: DISCOVERING
CULTURE AND CONNECTION IN THE
SIMILKAMEEN VALLEY

Tucked between rolling mountams and winding rivers, the Similkemeen
Valley is one of British Columbia’s most scenic escapes. But beyond s
rugged landicupes and panoearnic views lies soenething even more
mesningful: stories of resilience, tradition, and connection. For these who
take the time to lock bayoand the surface, the Similkameen offers nch
opportunities to experience » MORE
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https://similkameenvalley.com/stories/
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Similkameen Valley — Website - Blogs

https://similkameenvalley.com/stories/
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PRINCETON'’S BRONZE SCULPTURE WALK: s OO m%f
WHERE STORIES LIVE IN BRONZE ' V 4T,

Princeton’s Bronze Sculpture Walk
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/ SUMMER IN THE SIMILKAMEEN VALLEY

: : : " — ) i _ it

The Princeton Bronze Sculpture Walk is a Free, self—gunded outdoor art »” a , 2 (ytasé chaont ;on.gli(sunny d\a/ylsl b Swu.mhme.; the PerFECt |nv.|tat|on Zol e:plo;e th.e ol
. R . . > . e imilkameen Valley. VVith wide open spaces, rivers and lakes, Frovincia

experience that invites locals and visitors alike to slow down, walk the Bl acy stunningynatural beautz thisp s th’e DR reco’nnect itk
. - - - . - *

tO\.'m S| Corle,tand c::ntect:ltt:the.lsdpmt TF;}:: |anﬁ thro‘;ﬁ’g;zl'ke bronze nature, your loved ones, and yourself. Check out our Summer Events

animal sculptures that echo the wild soul of the valley. »

including music, food and a few surprizes. » MORE
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https://similkameenvalley.com/stories/

Similkameen Valley — Website

Plan by Season Page

https://similkameenvalley.com/plan/seasons/

SPRING: BLOSSOMS, HIKING, WILDUIFE VIEWING & CYCLING

I ypeng, the Samlbarreen Veley borsts o colowr and sdvermuse s The it ses dnske fipm

Dher wnter rest o blakes the valey

doasarnt. The rvers yeel with yaamet — § ectac oy
g that cals Sor BOmh caution and ane a5 pou eapline rhenide vews — wide grasilands fil wth
fresh granth and widife seture 16 fasst o awmares Fr offerings T 3 prime sas

o 1T
PR RLOny B, Cunhoes ek beart, mavntan gean, i Cabfoonia Big Hom Shaep ni they wande
the cpme ndicage

SUMMER: RIVER FLOATS, HIKING, HERITAGE SITES & WINE
TOURING

Sumemer in the Similiamesn Virley 5 warm, sunny, and made for sowing down. Surrounded by

rugged mountens and sparking rivers, the valley cffery endless wayy 10 erjoy the semon—whether

you're hare for outdeor adventore, fresh local Raveurs, or small -tews charm

BY SEASON

FALL: HARVEST SEASON, FALL COLOURS & LOCAL FOOD
EXPERIENCES

Expenence the whoant stumn charm of the Smiltameen Villey, where nature’s coloey and local
Fawors come sker with » tapestry of goldes grasands, fery sspes groves, snd e, clesr soes. In
the fall, taste your wary acrons the south valiey pidong op Fall veggies st fre stands, ursquely
decorsted with hundreds of pumplins and gourds. Semple sasrd-winning waes and watch the
harvest activities o0 3 crush pad

-

WINTER: SNOW ADVENTURES, NORDIC TRAILS & COZY
GETAWAYS

The Siesdkarmees Villey becomes « beautsful, whits wonderiand in winttar - parfoct for petting
outside and embracry Be sexon Endiess traks span Ching FJ.\\F_ Narnng Par, and the Nickle

Plate Nordic Centre. Whetter you 40, bosed, snowmobde, o sngeshoe, you' T fnd termen for every
Mtyle and shil level
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Similkameen Valley — Website Pages — Weddings

Homa | Bug

3% Similkameen Valley

PLACESTOGO  THINGSTODO  STAY FOODAWINE PLAN  MAP  BUSINESS DIRECTORY

WEDDINGS

SIMILKAMEEN VALLEY WEDDINGS
Vineyard, Farm & M, Wedding De: jom in BC's Similk Valley

Tacked betwesa the Cancade Mawntans snd the Senliameen Riss—from Marnng Purk

Tinazet 2o Cawnton — the Smikameen Villey u sne of Bntich Calamise’s mat beautial

orel muthertc neddng desinatons. Known far &3 rogped lindicazes, Sverse mise repan
g faerra, aed »«-‘.-m.r,z nesl charm, the valley sffert saples an ..16.-.3."". Place
to bugn ther nee chagter.

B
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https://similkameenvalley.com/plan/weddings/

Explorn cur gellery, end further belum, refer 2o cur Simitkameen Valley Wedding Busines

Directory to connest with venues, planners, photographers, and catering services resdy to

help you oreste the perfect celebratian

TS00 Py 43 Nanvng Pas, BEVIEIPY, Canen
 -o08-48-5922

Sondcamenn ybey flesort & Losr 8 Erad

00 Waniine

Sat 1 the bawrs of o BXC pravincil pase. Macring Fark Risiert
offees caremorry and smeaption \peces serroonded by m [ ]

725 fichersn d, Comaton, BC, VOX1C2
e Acres st Mo | saiteen - Gestaw - - Q, 4047993843
e 2 ) s & Eewd
i ) D Wb

Celebvate your weddag o Row Fourteen, o modern, Tereduane
O restarant 3% 4 the heay of Kigoers i ()
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Similkameen Valley — Website Page Updates — Winter

2o Similkameen Valley ke Ut b~ https://similkameenvalley.com/things-to-do/winter/

PLACESTOGO  THINGSTODO STAY FOODA&WINE PLAN  MAF  BUSINESS DIRECTORY

s Semilkameen Valley G tannl oty
AU SIS MW KEDINS AR G RAASSRESCKEY

WINTER IN THE SIMILKAMEEN VALLEY

BY SEASON — WINTER Events

HILKEL PLATE NURDK. &
Tow 4 skia Btete Mhevde wes
o NG Mg 1 Ehen i
Nkl Fake s = ampas ad
e P the ket mis »
T
Do heen e Janw org, 13332 5 £ 0 markeg incedhon 1 Tk ekt

PLANNING YOUR WINTER TRIP TO THE SIMILKAMEEN VALLEY N\ Edu

's @ beautiful deve this timm af year, bot hers e 30me things you sheuld knew sbost

Teried 4 e mow ey 1 pcrde

pasrmpa Fummimg &5 b o groma tr0

trewling to the Simifcamesn Valey during cor winter manthe.

Whather you're plannng 3 guck weekend geovny ora ek - ong ecape, this pade -l
S . el wonleh o Gy, e g e et shie b b Ly e bl
Sraute your wst o both safe and u"cler'nlu,- Pack your g, plan your route, mnd get <

ready for wates tavel

1. CHECK ROAD CONDITIONS - MOUNTAIN PASSES CHANGE
QUICKLY
Highway 3 and the surconding meurtse pesses con thit from clese to 1nony mthie

howrs, 30 it's easemtial 1o be pregered
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Similkameen Valley — Website Page Updates —Hedley

s Similkameen Valley Hoe | Blg | ‘et | o ‘C'« https://similkameenvalley.com/places-to-go/communities/hedley/

PLACESTO GO THINGS TO DO STAY FOOD & WINE PLAN MAP BUSINESS DIRECTORY

PLACES T0 GO .
HEDLEY Events

DISCOVER THE HISTORY OF THE VALLEY \ Edit
T

Vizt the sclectiz bumiet of Hedley (pop 200] Incetes ene hoor weat of fenticton or thres

snd & ha¥ hours fram Viancouver. Pan far Sernilcamesn Qier ot the mouth of

Fee, umch, Iquer, asd panry iterrs or Hedey Grand Urian for Ainch, caffes,
z-h\. dothes ane local crafen. The Upper Similamens Indies Band ofhce s located in
Hediey.
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Similkameen Valley — Website Page — Events Refresh

https://similkameenvalley.com/things-to-do/events/

KEREMEOS & CAWSTON AREA

Varw | Blg | Mesthne | Comme  Q

Old Grive WK B Gardars, Karamans - Chaek
o8 Erartn - Calubrating 49 yuan!

[ qptes v ombong 1] mates show pumersd (e

<3p# Similkameen Valley
PLACIS 10 GO THINGS TO DO STay FOOD & wingk PLAN MAP BUSINESS DIRECTORY
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Bt L Ml ol b st 1

THINGS TO DO
EVENTS

CELEBRATIONS, FESTIVALS, EVENTS..

The:

B, ot Mornried Pk, vy 3 Karornes

shwps rew and spaciel events Jcppeng ap o the Sendbamews, s be wee 1o

o o bycsl Vianter Comtron they wil hyve e lovest odarmataon shaout ssents fo

thew suss lacated in Kerameos, Hedlay, Princeton snd Masnag Perk

Chech oun thane wveet calossders Sordbs Ay, the OM Coint Ml sl Gundona,

ored Masning Pork Resint

KEY ANNUAL EVENTS PRINCETON AREA & MANNING PARK

Febeuary - Famiy Day Fun
May long weekend- Special Event for 2025 Backcountry Horsemen of BC
Rendervoun ot Princeton Fairgrounds
May - Meadowlark Nature Festival
May - Hudbay Copper Mountain Princeton Mining Days, Princeton Exhibition
Grounds
May-Sept - Community Market every Saturday 9 a.m. to | p.m, Veterans Square
June - Stan Thompson Memaorisl Rodeo
July 1 - Canada Day Festivities
July - BC Parks Day, Lightning Lake at Manning Park Resort - Events
August - Lantern Festival ot Lightning Loke, Manaing Park Resort - Events
August Long Weekend - Tulameen Family Fun Days
August - Copper Valley Music Festival
August - Rise Wellness Fustival, Hodley
August - Kite Festivol at Lightring Loke, Manning Park Resort - Events
August - Princeton Show & Shine
g er = BC High School Rodeo & Harvest Festivel
October — Halloween Family Festival & Fireworks
November 11 - Remembrance Day st Veterans’ Squere
November - Christmas Light -up at Veterans Square
Princoton Chamber of Commerce Events Schedule

Princeton Show & Shine - Held Annually in Augunt

16 <= Similkameen Valley
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Similkameen Valley — Website — Maps
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Similkameen Valley

— Website — Maps
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Sip the Similkameen — Website — Maps — Drive Routes

Keremeos o 200
by
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Sip the Similkameen Valley e ‘.‘,.\‘ ; 3
A Wine, Cider, Frunt Sods, & Spirits Road Trip Theough the Similkameen Valley \. '\‘ =i ‘\.a' ‘\

Sip the Similkameen |3 best eapetienced as a slow
Pacud b Trigs, Degpnrning (o sk ur Kervimeos
20d windng towoed Canston, whene you wil 1aste
the distinct expression of Sur ok,

Route 1. Xevemeos /| Upper Bench Route

The Keremeos roune takes you from Highway 310
thie Mickdh Bunch Soadd andd than comwant 10 the
Upper Bench Road, a scenic country deve Start
oreod this tour with wmal bses ot Lass Chance
Baverage Co.& Eatery wdd check oun the farm
store Sor coffew aoxd Ight liwe jult nede Hugging
Tree Winery, af of wivich have patios

Route 2. The Cawston Mountainside roune takes
you Bom the Cawnton Bench 1o Mighway L chooss
from ither chrection. Staer o end this toar with

# larm 1o Gatihe rowd at Crownest Vineysrds o
Untangled Cider at Row Fourteen Restaurant, of
the Marketplace & Café, ol of whach have patios

Route 3, The Cawston Riversicde roite takes you
Troen rwdely Kobau Paek alorg s counry roady,
then along the Highwary 1o the south of Cawston

& Senarveen bey Parrng Sooeny
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Similkameen Valley

https://similkameenvalley.com/wine-cider-distillery-

road-trip-through-similkameen-valley/

BLOG

=

SIP THE SIMILKAMEEN: A WINE, CIDER
& SPIRITS ROAD TRIP THROUGH THE
SIMILKAMEEN VALLEY

vt s harn pru o gt 6 e Su paeag bk
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Sip the Similkameen — Draft Maps — Cycle Routes

Sip the Similkameen Valley

Cawstan Wine, Cidar, Distillary Cycle Routs
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Similkameen Valley — Business Directory Refresh

SERVICES CATEGORIES N\ E

ACCOMMODATION ATTRACTIONS FOO0D & BEVERAGE FRUIT STANDS I ORCHARDS

Homa | Bleg | Newswtter Comecs Q

<3p# Similkameen Valley oe

PLACESTO GO THINGS TO DO STAY FOOD & WINE PLAN MAP BUSINESS DIRECTORY

SEAF-GURED TOURS

: = " ‘ | ‘ m -. - . .
BUSINES IRANSORIANION WEDDINGS WINL/CIDERIDISTLLERY

FIND WHAT YOU NEED

https://similkameenvalley.com/directory-sv /
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Similkameen Valley — Business Directory

Refresh & Updates

Welcome to Similkameen Valley Resort
Guesthouse & Event Venue:

Tucked away in the heart of the Similkameen
Valley, our lush desert oasis is a hidden gem
offering a unique blend of tranquility, comfort,
and natural beauty. Set on over 18 private acres
backing onto the pristine Similkameen River and
framed by the majestic Chopaka Mountains, our
resort is an ideal destination for restful
getaways, unforgettable celebrations, and
everything in between.

Similkameen V._l‘ll'.cy

Resort

Q 306 Sumac Road, Cawston, BC VOX 1C3,
Canada

1-877-515-0969

& info@similkameenvalleyresort.ca

@ www.similkameenvalleyresort.ca

Categories: Accommeodation, Campground/RV,
Corporate Retreat, Inn/Lodge, Nature Observation,

Relaxation (Yoga/meditation), Resort, River Drifting,
Tubing, Vineyard Stay, Weddings, Wellness, Wine,
Wine/Cider/Distillery, Winter Camping

Open for the 2026 Season June 12-Oct 12

TEMPORARILY CLOSED

Cathedral Provincial Park, Keremeos, BC VOX INO
- . 250-226-7560
1-888-255-4453
& E-mail
@D Website
BC Parks announced May 29, 2025 Cathedral Park will partially open Friday,

June 20. Review the announcement and ch [...]

nBe@eon

1420 Highway 3 Cawston, BC VOX 1C3
= E-meil

@ Website

Located on the traditional lands of the Smelgmix (Similkameen) people in
Cawston, the Ntamtgen Community Garden &a [..]

Learn More

https://similkameenvalley.com/directory-sv /

iﬁl: Similkameen Valley
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Similkameen Valley — Imagery — Shared Rights

Emma Roberts, Photography Shared Simone Carlysle-Smith & friends, Similkameen Independent
Usage Agreement donated images Winegrowers (SIW) — Shared Images
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Similkameen Valley Consumer Email Marketing

g% Similkameen Valley

Summer in the Similkameen
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=39 Similkameen Valley

It's Fall Road Trip Time
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Come Play in Wintor
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204 subscribers

Passive
approach —sign
up form on
website

Seasonal
newsletter, links
to blogs
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2026 Similkameen Valley Travel Experiences Guide

Visitor Centre’s and business support
Partnership with Black Press

Delivered before May long weekend,
with the new pad maps locally and
Black Press distributes outside the
valley and throughout the year

14,000 copies™ subject to sales

SIMILKAMEEN

- %
S ~

- Similkameen Valley
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Digital Marketing Highlights
Apr 1, 2025 to March 31, 2026

Senilkameen Valley
Mareh 12 e6.20AM &

* Digital marketing highlights include: R e
 Digital readiness audit website
optimization
e Organic social media (Facebook and
Instagram)
 Digital Campaigns
(Campaign Reports on file)

e META
e Paid Search

I LCAMEEN Y

4 AR 3 ALLEY LOWM
10 Spring Stops for Your Similkameen Road Trip

gam O D 00

=3¥<  Similkameen Valley
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Digital Marketing Highlights

Website traffic grew across the board: 54,146
users (+11%), 65,756 sessions (+13.5%), and
118,256 pageviews (+12.6%) for the fiscal year
The website generated 3.2M impressions and
38,905 URL clicks from April 2025 to March 2026
The site successfully drove referral traffic to local
businesses. 6,967 website clicks, 296 email clicks,
and 187 phone number clicks

Seasonal blog content continued to drive the most
website traffic - the Spring and Summer blogs
were the top two most viewed pages

Al-driven search referrals were noted as a new
and emerging traffic source for the first time this
fiscal year

=39% Similkameen Valley o ° ."‘

PLACESTO GO THINGSTO DO STAY FOOD & WINE PLAN MAP BUSINESS DIRECTORY

HELCOME TO THE SIMILKAMEEN VALLEY | Evenis  ANGIH
BRITISH COLUMBIA, CANARDA

RUGGED. RUSTIC. REAL

Speng in the Similaareen Valley, Britivh Columbia

the Serdharrees Valley, ore of Hrithh Columbi's Siddan gorm for suthartie, nitarm rieh travel The

official guds ta viamng tae Simleameen Valey brings together the beat things ta da, plaze: 15 stay, #vd seazaral sxpecances
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Digital Marketing Highlights

*  Facebook impressions increased +50% from the previous
year with a total reach of 1,201,562 and 19,961
engagements

* Instagram engagements increased +31% from the
previous year with 529,257 impressions and a total
reach of 432,739

* The Spring 2026 Meta campaign was the strongest of
the year - 203,267 unique reach, 415,202 impressions,
and 11,389 landing page views

Similkameen Valley e The Fall 2025 campaign expanded to Google Search-

Wecome o e SiBamee Wy Wiy, o Meta and Google combined for 430,162 impressions

and 3,072 clicks to local business websites

® Local busimess

wgor, the Simifcsnenn

ay. Tom 10 SPRING » MORE
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Digital Marketing Highlights

April 1, 2025 to March 31, 2026

Website*
Similkameenvalley.com
3,239,384 impressions
38,905 URL clicks

Outbound Website
Referrals
Similkameenvalley.com

Facebook
25,541,358 Impressions

+50% from previous year

Instagram
529,257 Impressions

+14% from previous year

54,146 Users

+11% from previous year
(Typically website traffic peaks are
May, June,
July (highest of the year) and Aug)
Highest due to digital campaigns

6,967 Website
click throughs

10,070 Total page
followers
+0.7% from previous year

Reach 1,201,562

3,309 followers
+1% from previous year
Reach 432,739

65,756 Sessions
+13.5% from previous year

118,256 Pageviews
+12.6% from previous year

296 Email
click throughs

4,180 post clicks
resulting in a total
engagement rate of 3.1%

114
Consumer use and reach of
hashtag #similkameen

Organic search saw total
sessions of 29,660. We also
saw an increase of Al search

results

187 Phone number
click throughs

19,961 Engagements
+21%from previous year

11,739 Engagements
+31% from previous year



Digital Marketing Highlights - Website

SimilkameenValley.com

+ Top Pages Viewed: Spring Blog, home

page’ Summer Blog’ events page and 1. /spring-in-the-similkameen-valley/ 7,161
floating - o

| 3. /summer-in-the-simikameen-valley/ 3,778

- Top Audience locations: Vancouver, 4. /things-todo/events/ 3,130
S ur rey’ O SOVOOS an d Pe ntl CtO n. 5 /things-to-do/outdoor-activities/floating/ 2,894

6. /getting-here/ 2,745

- Top Traffic Sources: Organic, Direct, 7. Iplacestogo/communities/keremeos/ 1,943
Pa | d SOC|a | a n d G Oog | e Ad S . 8 /places-to-go/parks-trails/bromley-rock/ 1,895

9. /stay/ 1,856

- Top Devices: Mobile followed by R e—— o
d e S ktO p . 11 /things-to-do/outdoor-activities/fishing/ 1,706

<= Similkameen Valley

Rugged. Rustic. Real



Digital Marketing Highlights - Website

SimilkameenValley.com

Outbound Referrals

* The goal of the website is to
create awareness and generate
referral traffic to local business
websites and contact details

* The site generated 6,967 website
clicks, 296 email clicks and 187
telephone calls.

SERVICES CATEGORIES

ACCOMMODATION :mwzcuons FOCD & BEVERAGE 2 ‘8&’4%?

@Mh-

GUITED TOURS sECREANON SELF-GUUED 1OURS

TRANSPORTATION REDOMGS WINE/COER/DISTELERY

Tatal uvars ~
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Digital Marketing Highlights - Organic Social Media

Facebook https://www.facebook.com/SimilkameenBC

® Facebook saw an increase in followers, bringing the -
total followers to 10,070 facebook
® Total reach 1,201,562 - -

® Total impressions for between April 1 —March 31
was 25,541,358 with total engagement and link
clicks of 19,961, resulting in a total engagement
rate of 3.1%

®* The images to the right show the top performing
posts

® Facebook continues to resonate with demographics Cool down this July at Step back in time on After over a year of

: : Bromley Rock. @... the Hudson Bay... losure due to the...
over 25 years of age, with 20.4% of the audience ramisy Rock. @ RNCROT Y CoTratan
being age 35_44 FriJul 4,6:00am Sat May 10, 10:00am Sat May 31, 12:28pm

. . . o . © 4456K @17K ©176.2K W 460 @ 131.9K ® 527
® The main audience is local British Columbia ®228 495 854 > . -

residents with some followers from Alberta and
gmall portion of followers coming from the United
tates

<= Similkameen Valley
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https://www.facebook.com/SimilkameenBC

Digital Marketing Highlights - Organic Social Media

Instagram https://www.instagram.com/similkameenbc/

® Instagram saw a +1% follower increase with the
total followers at 3,309

® Total reach 432,739

® Total impressions on content was 529,257 with
11,739 engagements

®* The images to the right show the top performing
posts

' 5
: 4
| :
3 e
: < '.Q v“'
< < ’
(ke \
] "
Ve s
. it.. claim ity \l. &
il

® Instagram reaches a slightly different demographic

with 30.3% of followers being between 35-44 years Lift Off: Name the Golden Light limeets We knew River would
of age and 23.8% between 25-34 years old Carpet Challenge is... the Manning... get curious. We didn’...
# ThuSep 4, 11:05am Fri Aug 29, 9:03pm Mon Mar 2, 11:36am
* Followers continue to be BC and Alberta residents ©379K @475 © 233K @601 099K @136
® 228 » 297 ® 29 » 1 ® 17 A 25

<5 Similkameen Valley
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Similkameen Summer 2025 Social Media Campaign

Campaign Highlights

e The goal was to build top-of-funnel awareness of
the summer blog, ultimately driving traffic to
the website

* The Summer campaign ran on Facebook and
Instagram July 7 - August 1, 2025, the primary
landing page for this campaign was the summer
blog: https://similkameenvalley.com/summer-in-
the-simikameen-valley/

* The website had high organic traffic for summer

with additional website traffic from this campaign.

e The top 5 locations targeted were Vancouver,
Kelowna, Penticton, Kamloops and Surrey

Key Performance Indicators @ Dnipey X

Paddie Manning Park’s Lightrwng Lake, hike
wildflower mesdows, and breaths deep under
starry skies. Summer in the alpine begna here

Landing page views: 4,249
Post engagements: 5,311

Individual clicks on external
websites: 1,349

Clicks on business details: 82
Total Impressions: 220,580
Total unique reach 82,928

similkarmeerrvalloy com
Wildflowers Wilderness & Learn more
Wide Open Tralls

oo... 114
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Similkameen Fall 2025 Social Media Campaign

Campaign Highlights Key Performance Indicators g e ..

Celebirate faf with the Simikameen Sizzle

Meta Landing page views: 7,910 aaput st B i, e

Hentage Fall Fair at the Gnst Mill

e The goal was to build top-of-funnel awareness of
the fall blog, ultimately driving traffic to the
website

Meta Post engagements: 9,080
Google Landing page views: 1,687 &

Individual clicks on external

* The Fall campaign ran on Facebook, Instagram and w¢b5|tes: 3'0_72 _
Google Search September 11 - September 29, 2025 Clicks on business d_Eta"Si 317
the primary landing page for this campaign was the Meta Total Impressions: 371,773

fall blog: https://similkameenvalley.com/fall-in-the- : g/letalToTtaI Lfrlwique reach 16552,;528
similkameen-valley/ oogle Total Impressions: 58,

* The website had high organic traffic for summer
with additional website traffic from this campaign. B i

* The top 3 locations targeted were British Columbia,
Alberta and Washington State
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Similkameen Spring 2026 Social Media Campaign

Campaign Highlights

e The goal was to build top-of-funnel awareness to
the spring blog, ultimately driving traffic to the
website

e The spring campaign ran on Facebook and
Instagram March 1 - 28, 2026, the primary landing
page for this campaign was the spring blog:
https://similkameenvalley.com/spring-in-the-
similkameen-valley/

* The website had high organic traffic for summer
with additional website traffic from this campaign.

* The top 3 locations targeted were British Columbia,
Alberta and Washington State

. Similkameen Valley ass
Key Pertformance Indicators sty
Spting is the perfoct lime for  roatd o, Fram scenic drves snd outdoor adventures to koo food
and saasonal events, discover 10 Similk alley expanences warth the driva

Meta Landing page views: 11,389
Meta Post engagements: 13,522
Google Link Clicks: 607

Individual clicks on external
websites: 677

Clicks on business details: 21

Meta Total Impressions: 415,202
Meta Total unique reach 203,267
Google Total Impressions: 12,678

10 Spring Stops for Your Similkameen Road Trip
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CROWSNEST SCENIC HWY 3 Marketing Program *



Destination BC (DBC) Co-op Program
Cruise the Crowsnest Scenic 3

Similkameen Valley Planning Society CRUISE THE CROWSNEST HIWY 3

* Lead applicant for the consortium
BRITISH COLUMBIA, CANADA

* Project management & administration

* Alliance Partners: 0. Y . s
* Hope, Cascades and Canyons & a,fi,"c‘::;;m@ Km:'.,: %’:J':,‘,'y’ e 4
* Manning Park Resort Mg Bt Comsion § Greurmed o Clyitio @
e SVPS with Similkameen Independent S'm\'/lakli";"" °=°r°°? 3:3 prralile . A
Winegrowers
* Destination Osoyoos =
* Boundary Country H T L ey et o s
CROWSNEST inspirational ideas in our Spring blag.

SCENIC 3

https://www.crowsnestscenic3.com/

<5 Similkameen Valley
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Marketing Focus of Effort — Cruise the Crowsnest

* The objective of this initiative is to enhance the — ———
quality of life for residents along the Crowsnest 1 'S
Corridor by promoting responsible tourism that
aligns with the unique economic, cultural, and
environmental values of each community.

* Through strategic marketing, we aim to foster BC Primary
tourism that supports these communities, from
Hope to Christina Lake creating a positive impact
for both residents and visitors.

* Unified theme "Every Mile, a New Memory"

Alberta Secondary Washington State Tertiary
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Marketing Focus of Effort — Cruise the Crowsnest

Website s )

("},/ ?' ettt e
* Audit, SEO, (Al search response ;_»‘%‘E),’QEL:Z?“‘
considerations), website image & content A
refresh B.on a
* Content: Blogs, Seasonal Slide shows, Video N}?'['-'IM :}”’ == ‘Yfﬂ‘}
ol sa: — A=
* Postcards siaRe / CUSTOMER =2~
: . . JOURNEY
e QOrganic Social Media — Facebook & Instagram
e Digital Campaigns ;
* Postmedia — Alberta ;1 = ';mm )\/:7“}*‘«
¢ META 4 { = fifop ol
VISIT BOOK

* Google Display Network
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Cruise the Crowsnest

— Website Refresh

Website audit, update site for partner set-up,
map, new imagery, video, slide shows.

https://www.crowsnestscenic3.com/
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Rugged. Rustic. Real.


https://www.crowsnestscenic3.com/
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Cruise the Crowsnest - Seasonal Campaign Blogs

https://www.crowsnestscenic3.com/blog/

TOP 10 THINGS ON THE

CROWSNEST HIGHWAY
THIS SPRING

Discover 10 unForgettablo spring experiences along
BC's Crowsnest Highway—from hikes and wildlife
to wine, culture, and scenic stops from Hope to

Christine Laks. » MORE

...........

2N S A TN
ror o summeR T 1 MUST D0 WINTER
el eiod FALL ALONG THE EXPERIENCES ON THE

CROWSNEST HIGHWAY CROWSNEST HIGHWAY

Explore Crowsnast Highwey (Hwy 3] in the
Summer. From Heopa to Christing Laks and Explore Crowsnest Highweay (Hwy 3] in the Fall. Explore Crowsnast Highwey (Hwy 3] in the winter.
everywhaere in between thare =re things to do for From Hope to Christine Lake and everywhera in From Hope te Christina Lake and ovorywhm in
» MORE between there ere things to do for » MORE between thers are things to do for.. » MORE

<2< Similkameen Valley
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Cruise the Crowsnest - Specialty Blogs

1. Inclusive marketing
(highlighting diverse
cultural experiences,
accessibility, gender)

https://www.crowsnestscenic3.com/more-
than-a-road-discovering-culture-and-
connection-along-the-crowsnest-highway/

> -

MORE THAN A ROAD: BEYOND THE PASS: A

DISCOVERING CULTURE  VISITOR’S GUIDE TO 2. Visitor education (fostering
AND CONNECTION RESPONSIBLE TRAVEL ible t -

ALONG THE CROWSNEST ~ ALONG THE CROWSNEST responsible tourism)
HIGHWAY HIGHWAY https://www.crowsnestscenic3.com/beyond-
The Crowsnest Highway 3 reveals stories thet have From tha pasks of the Rockiss to the smell towns the—paSS-a-ViSitO rs-gu ide-to-res ponSible_
shapod genere:ions of people and !=ndscanes. =nd \-alioy: that dot the hlghway, thisize pleco traVE|—a |Ong-the-c rOWSﬂeSt-h Ighwa\//

» MORE shepad by neture, culturs, and resilience. » MORE
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Cruise the Crowsnest - Videos

Website and vertical
format videos for social
media. Spring 2025 video,
Fall 2025 video

https://www.crowsnestscenic3.c
om/places/

PLAN YOUR BC ROAD TRIP https://www.crowsnestscenic3.c
CRUISE THE CPQAW_SNEST om/top-10-things-to-do-this-fall-
along-the-crowsnest-highway/

CONUCNECTCIEN M
CROWSNESTSCENIC3.CO
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Cruise the Crowsnest

Postcards 15,000 distributed by the partners

CROWSNEST
SCENIC 3

,E%VERY MILE A NEW MEMORY

~ : ' ‘:\'. H 7
Cascades // '\ e Boundary toAhm
and Canyons o x.,.......\.. Country A
Manning Pack Rmart Cowston ! @

Similkameen e .. 7 hh/
Valley ~ Osoyoos Z=t Mi&v-r oy o8

)

*MANNING-

PARK RESORT

HO®PE $35oNs

SIMILKAMEEN

INDEPENDENT
WINEGROWERS

Similkameen Valley

= =

- Crowsnestscenic3.com

[ROMSNEST
SENK 3

destination

(Osoyaps

BOUNDARY
@ COUNTRY

Adventure Unlimited

Cruise the Crowsnest for your BC Highway 3 Road Trip
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Cruise the Crowsnest - Digital Marketing Highlights
Apr 1, 2025 to March 31, 2026

Organic Social Media —

€) Crowsnest Scenic 3 €) Crowsnest Scenic 3 O crowsnestscenic3 €) Crowsnest Scenic 3 0
boosted - Fa ce bOOk & Tue 10/14/2025 12:15 pm POT Tue 1/20/2026 6:29 am PST = Tue 3/3/2026 7:36 am PST Tue 11/18/2025 621am PST
Instagram

Step back in time in Boundary Country. Winter transforms the riverbanks and Boundary Country wildlife is awakening. Mural walk anyone? Did you know Grand

This region is rich in stories, from historic

* Social media was e e e g e
reprioritized part way
through the year with the
intention to grow
followers.

* Baseline June 1, 2025

* Facebook 704, year-
end 902 (+28 %)

* |nstagram 286, year-
end (1,270 + 344%)

waterways around the Similkameen, Keep an eye out for wildlife along the Forks in Boundary Country BC is full of
making for a scenic cruise along the... Kettle River as you cruise the Crowsnest... murals? Head on a self-guided tour...

Wisty Mauntain Music (7

Engagement Rate (per View)  11.4% Engagement Rate (per View) ENER—t B (o e} Engagement Rate (per View)

Views Views Views Views

Engagements Engagements FRELE TS Engagements

<5 Similkameen Valley
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Cruise the Crowsnest - Digital Campaign Highlights
Post Media Apr 1, 2025 to March 31, 2026

NATIONATPOST

Postmedia Digital Campaign Alberta 80%, BC 20%, targeting our el i e e 1 S e Al
secondary market for east-bound travellers for trip inspiration in the e
spring and top-of-mind consideration for summer travel.

Crowsnest Scenic Highway 3: An unforgettable journey awaits

°
o
®
o

* Article hosted on the National Post news section, 3 drivers to the
story from the Calgary Herald and Sun; Edmonton Journal and
Sun and Post Media RON. Live minimum one year, supported by a
Facebook remarketing campaign in Calgary & Edmonton.

* https://nationalpost.com/sponsored/life-sponsored/crowsnest-
scenic-highway-3-an-unforgettable-journey-awaits

* Pageviews 1,762

e Audience time on page average 1:22
e Network drivers .57%

e Brand sell ads CTR .15%

POSTMEDIA
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Cruise the Crowsnest - Digital Campaign Highlights

Spring Campaign April 20 — May 31, 2025

- META/Google Campaign

- Objective was to drive traffic to Spring blog:
Top 10 Things to Do In Spring Along the
Crowsnest Highway:
https://www.crowsnestscenic3.com/top10-
things-to-do-this-spring-cruise-the-crowsnest/
- Total reach: 242,809

- Impressions: 1,200,211

- Landing Page: 8,539

- Total Engagement: 9,040

- External Clicks: 1,264

~ Crowsnest Scenc )

t 10 Must-See
. Spring Stops
et Along HWY 3

PLAN NOW

10 Must-See Spring Stops Along HWY 3
H1 the road 1o discover BC's scenic gems

In Hope, Manning Park Resort, ... See more

Learn more

; Crowsaest Scevic 3 e X

Looking for kes trafic and more wonder? Take
Te soenic rowte thiough BC on Crowsnest
Highway 3 s spang

Road Trip
HWY 3

PLAN NOW

sow t atoersed com,
a\mnc’umu Leam more
3pring.

Maces Fapenances Vg Here Oun

QO % vouand 15. 10commants 9 shares
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Cruise the Crowsnest - Digital Campaign Highlights
Summer Campaign July 20 — August 21, 2025

- META Campaign

« Objective was to drive traffic to Summer blog:  Commemsanes .oy Comnetsemed . x
Top 10 Summer Travel Ideas From Hope to B | e - en e

hit the road on Highway 3 through Sea more Park Resort, Similkcameen Valley, Ses more

Christina Lake:
https://www.crowsnestscenic3.com/top-10-
things-to-do-this-summer/

10 Must-See
Summer Stops
Along HWY 3

« Total reach: 89,903 - i
* Impressions: 228,461 “Along HWY 3
 Landing Page: 5,700 27 pLAN Now
« Total Engagement: 6,190 T
« External Clicks: 1,151 St Aes  Lammwe 1R o Rt 6 Leammor
OO & You and 72 vlbers 2 Commetits 00 w2
e D e T Oam =
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Cruise the Crowsnest - Digital Campaign Highlights
Fall Campaign Sept 12 — Oct 15, 2025

- META / Google Campaign ¢ Commesisomes . we X (D) rowmenownas e X
b ObJeCtlve Was tO drlve trafflc tO Fa” blog: TOp Mmlyrnomlngsl.nHope,qultienlut:Nsll lnokmg!orﬁwcrcwwdsardmmecdow’
. . Manning Park, fiery vi ds n the Take the scenic route thes fall raise the
10 Things to Do in Fall Alog the Crowsnest Simkameen snd Osoporm ad | _Sesmors  Crowsnes T
Highway: ' ' 5~ m

https://www.crowsnestscenic3.com/top-10-
things-to-do-this-fall-along-the-crowsnest-
highway/

—_—
Mt 10 Must-See

. Meta Total reach: 153,727 B/ RoadTrip I Ml td Fall Stops
- Meta Impressions: 352,450 : TR ." ‘ FRERE WY =
- Google Impressions: 58,389 | oo i ‘Ik'i PR
- Google Clicks: 1,230 — | ——
- Meta Landing Page: 8,798 ool T RS gl
- Total Engagement: 9,620 Sing ey 3 o
- External Clicks: 905 ©0 s comment 1shre - OO & 25
7Y Uke (0 Commans £> Snare ) Vb= () Outmens > e
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Cruise the Crowsnest - Digital Campaign Highlights

Winter Nov 18 — Dec 9, 2025

« META Campaign

» Objective was to drive traffic to Winter blog:
Top 10 Must Do Winter Experiences Alog the
Crowsnest Highway:
https://www.crowsnestscenic3.com/10-must-

do-winter-experiences-on-the-crowsnest-
highway/

e Meta Total reach: 117,699

* Meta Impressions: 201,647

* Meta Landing Page: 1,959

« Total Engagement: 2,770

» External Clicks: 318

:  Crowssest Soenic 3 and o Crowanest Seenio J ane
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I the seowy heat of the Soundary S ftes

Crowaresiscenic] cony wites
Crowsnest Scenic 3 Laarn mors
Cruige the Crowanast thus

10 Reasons to Road Trip
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Cruise the Crowsnest - Website Highlights

Apr 2025 to March 2026

* Website increased compared to previous years:
47,197 users (+6.8), 53,917 sessions (+10.71), and
69,668 (+16.9) pageviews for the fiscal year

* The website generated 1.2M impressions and
28,932 URL clicks from April 2025 to March 2026

» The site successfully drove referral traffic to local
partner pages with 7,059 external website clicks.

» Seasonal blog content continued to drive the most
website traffic via campaigns- the Spring and

Summer blogs were the top two most viewed pages

e Al-driven search referrals were noted as a new and
emerging traffic source for the first time this fiscal
year

10

11

/eurrent-travel-info/ 17,617
/getting-here/ 9130
/top-10-things-to-do-this-fall-along-the-crowsnest-highway/ 8,976
/top10-things-to-do-this-spring-cruise-the-crowsnest/ /842
/top-10-things-to-do-this-summer/ 4954
/contact/ 218
experiences/lak 2
fexperiences/trails/ 477
/10-must-do-winter-experiences-on-the-crowsnest-highway/ 1,704

/places/manning-park/
/experiences/farm-to-table/ 269

/places/boundary-country/ 611
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Cruise the Crowsnest — What’s Next
Apr 1, 2026 to March 31, 2027

e Digital marketing highlights include:
* Digital audit and readiness (best practices review, SEO)

* \Website refresh

* |Image and content review, updates for organic search and Al
search results

e Social Media: Facebook & Instagram

e Grow followers
e Crowsnest road trip brand message vs partners

CRUISE THE CROWSNEST HWY 3

‘‘‘‘‘‘‘‘‘‘‘ UMBIA, CanAaDa

* GDN Seasonal Digital Campaigns i e E
e Spring, Summer, Fall, Winter with emphasis on shoulder ..‘a"c‘::;:n;"gl _'_::" ot AT
seasons e e g I L)
F ey Ovyems 58187 (a8
* Seasonal road trip blogs to support campaigns &
e Seasonal home page slide show updates H e At
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What’s Next

Similkameen Valley

April 1, 2026 to March 31, 2027 e L
\‘//“‘\ — i
’* A %’% Nl
< e



Marketing Activities — What’s Next Similkameen Valley
Apr 1, 2026 to March 31, 2027

—

e Similkameen Valley Agriculture Strategy SCDA — ETSI-BC Grant T{%nﬁkaﬁeen v
* Photo shoot partnership with SVPS, SCDA, Town of Princeton :
* Maps:

* Print pad maps (two-year supply)

e Similkameen Valley Farm Trail Route Map

e History, culture, murals walking tour maps
* Blog Series: History, culture, murals self-guided walks

* Website Section Updates: New imagery from photoshoot,
Events, Our Story, all communities, accessibility, EV,
accommodation, tours, pet-friendly, site wide review (Things WELCGHE D THE INTLKANTEN VALLEY

to dol Sta f Plan BRITISH COLUMBIA, CANADA
y ) RUGGED. RUSTIC. REAL
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Marketing Activities — What’s Next Similkameen Valley

Apr 1, 2026 to March 31, 2027

* Email marketing 4 consumer newsletters

* Business Directory (website) updates

* Digital audit and readiness (best practices review) and SEO
 Social Media (Facebook & Instagram)

e Seasonal digital campaigns (META & GDN)

* Delivery of Travel Experiences Guide 2026 and 2027

* Industry website update and newsletter

* Brand alignment review with DBC brands and Destination
Canada market segments

e Analysis and report of DBC research 2024 and 2025 RDOS
visitor data

% Similkameen Valle;' SR o0

PLACESTOCO  THINGSTODO  STAY FOODAWINE  PLAN  MAP  BUSINESS DIRECTORY

| 3
THINGS TO DO
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Similkameen
Valley Industry
Website

Resources for Tourism
Businesses & SVPS




f Similkameen Valley e b B
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HOME ABOUT US NEWS KEY LINKS RESEARCH v BRIVAN IR SUSTAINABILITY OPPORTUNITIES v

Overview
Brand

Digital Media
Website
Visitor Guide
Maps
Crowsnest

Highway 3

Private website for the SVPS &
the tourism businesses to

FOR SIMILKAMEEN VALLEY TOURISM OPERATORS access.resour.ces, research and
marketing projects.

INDUSTPY SUPF’OQT

Welcome to the Industry Support website for tourism businesses in the Similkameen htt D S ://| N d ust ry. S | m | l_ka meenva lley. CcO m/
Valley. Bookmark this web page so you can return any time.

The infarmation on this site is private as it’s relevant for the Similkameen Volley only. There is

proprietary research contained on this site that can not be shared.

This website is provided by the Similkameen Valley Planning Society (your local and
regional government officials), who invest in destination marketing and online resources
for the local tourism industry, made possible through leveraged funding from
Destination BC and grant funding from ETSI-BC.


https://industry.similkameenvalley.com/

Similkameen Valley Industry Newsletter

Similkameen Valley

Fuggwt Mesth. Aeal

View this email in your browser.

MARKETING UPDATE

Share the Similkameen Valley Story

Help us showcase the Similkamaen Valisy—kesp

your busine nq updated, share photos and

videos, submit your events, follow us on social

media and link to our website from yours!

We are working on new content, new images,
3nd maps, including the Sip & Cycle Routes,
feature stories about our brand pillars —

Erinceton- Bronze Sculpture Capital of Canada,
Keremeos: Fruit Stand Capital of Canada,
Cawston: Organic Farming Capatal of Canada
3nd two new tineraries: the Similkameen Valley
Farm Trail and Sip the Similkameen—also
coming our new Weddings page and

cur Agriculture Story.

‘We have created new travel biogs, weekly event
updstes, email newsletters, and seasonal
campaigns on Meta and Google. Highway 3

promotion continues with the Crowsnest Tourism

nce. Be sure to book your 3d in the

Trave! Experience Guide by Nov 1 for 15% off!

In Other News: Explore Destination BC's new
brand family and the atest markst segments from
Destination Canada.

Contact: Simone Carlysle-Smith, SVPS Tourism
Services Manager 250-575-7247 email

TOURISM NEWS

Oct 16, 2025

MARKETING - OVERVIEW

FOCUS OF EFFORT

D by obyective = 1= trewts s urime fesmes that
Lupparts people 11 learming abous the Simlkameen Valey o
sithar & visitar dostinution, tourng rovts (sis BC Scene

Crowunact Highwey 1), ar & serace cantar ihan pasing
threugh. Ultimataly, we werk thw comsumes mebt
10 fed informaton stout the Semb.
ing the locel busnesses that mibs «p the

rvm indurtry We ancourage o busneiet to basp ther
Luwress Sstings us-to-dati by comacting s wah arry

<hanges

The Smikamuen Valey Planneg Sccety = « partcpant in

ative Funding prugram far the
promatan of rautes snd ¢ vrdare 10 Aomestic Tackets.
thesugh two beands: Sim liamaen Valwy and Cruse the

Cremwest, Semne Highmay 3.

Learn More

CRUISE THE CROWSNEST HIWY 3

2025 Highlights

Marketing the Crowsneat Hwy 3

The pnmary emphasis & on spang and faf
ravel with summmer and vanier as the
secondary seasons. Our road trip theme
Is Every Mile a New Momoaory,

Laune the Crownest partnershy = from
Mape fo Chostna Lake

+ Cruise the Crovsnest Spang 2025
Powl Macia Carmpagn in Alberts
Crownnest Socl Meda
META/Google digital campaigns by
each season

New video for Speng and Fail
New 5001 Dy season (esporabie
travel & incheon

.

.

CONSUMER
RESEARCH

Destination BC - New Community
Research Program
Destination BC has launched its

access to visitor volume, origin, and
ovemight stay data for the Canadian, US,
and Intemational markets. Insights about
to the visitors to the Similkameen Valley
vill be compiled.

Destination Canada - New
Standard for Market Segmentation
Destination Canada released their new
market segmentation system that is the
new standard. Key segments for the
Similkameen Valley aligned with the new
Destination BC brand includes Outdoor
Expl and Redefined Gl s,

RESEARCH & INSIGHTS

Dsnmation B ansdeets resessh wn sarion
npects of the teuram edustry

Traveller Segmentation Progrom

Meet the new Brands
Destination BC - New Brand

Family

Destination BC launched its new brand
family in the fall of 2025. The Similkameen
Valley is part of the Highway 3 fravel route
nested in the Rainforest to Rockies brand,
(See the Crowsnest Road Trip) and the
lower Similkameen Valley forms part of
the Valleys & Vineyards branded travel
route.

The two international target audiences for
both these routes include Outdoor
eXpi and Redefi d Glob S.

Download the brand toolkits and leam
more about how your business can
engage with Destination BC. Rainforest to
Rockies Brand Info and Valleys and
Vineyards Brand Info

SHARE YOUR IMAGES &
VIDEO

e encewrage you 10 shive your images
e vdeos with us fu showrcass on e
Simikaneen Valey wetalle and sood
charnen

Send us an emal dcating penmisson %
caa the avages Nom pour webisle
Contact 300000 Sardiameen: MGy (oM

For Sgta ssomanons dealy Jpeg
arages ae 2000 poosts st peovide
0L 10 YO V0RO Can De IOLgh
scoud shatng

Optony atss ncasde ploedng o o
Googhe Deve Folder o sl v Dot
o nuther seuce

ANEW CHAPTER FON BC TOURISM: NEW DESTINATION
BRANDS LAUNCHED UNDER REFRESHED SUPER.
NATURAL BRITISH COLUMBIA® PLATFORM
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Tourism Services
Carlysle & Co.



Simone Carlysle-Smith

Team lead Carlysle & Co.
Project Manager, Research
Strategy, Client & Team Liaison

Simone has over 35 years experience in project management. For the last
25 years she has specialized in rural community tourism in British Columbia
and has worked with over 55 communities in her career at the community,
regional and provincial level in destination marketing and management in
BC.

Key areas of expertise include project management, consumer research
program development and data analysis, strategic planning, destination
marketing and team lead for client / team coordination.

Carlysle & Co provides tourism marketing services to the Similkameen
Valley Planning Society, and the Crowsnest Tourism Alliance with her team
of specialists.

Carlysle & Co. | simonecs.com



https://simonecs.com/

Contact = =

SIMILKAMEEN VALLEY TOURISM SERVICES
MANAGER

Simone Carlysle-Smith
Direct 250-575-7247
Email info@simonecs.com




Similkameen
Valley Planning
Society

About Us
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LANNING SOC
The Similkameen Valley Planning Society (SVPS) supports tourism as part of its overall economic and community development mandate.

The Similkameen Valley is located in the southern interior of British Columbia extending from Richter Pass in the east to the Similkameen River’s
headwaters in Manning Park in the west. Primary access is along the Highway 3 (Crowsnest). The Similkameen Valley is part of the Thompson Okanagan
region of British Columbia and Similkameen Country (lower Similkameen Valley) is the gateway to the Okanagan Valley and the Kootenay Rockies.

The Similkameen Valley is the ancestral, traditional and unceded territory of the Syilx Nation, and is home to the Upper Similkameen Indian Band—the
Similamix People—and the Lower Similkameen Indian Band—the Smelgmix People.

KEY COMMUNITIES, PARKS AND HAMLETS INCLUDE: Manning Provincial Park, Eastgate, Princeton, Tulameen, Coalmont, Bromley Rock Provincial Park,
Hedley, Keremeos, Cawston, Cathedral Provincial Park, Olalla, Chopaka

The Similkameen Valley Planning Society (SVPS) Board of Directors

* Regional District Okanagan Similkameen Area G, Keremeos Rural/Hedley - Tim Roberts, Director, Chair SVPS chair@similkameenvalley.com
* Town of Princeton, Spencer Coyne, Mayor, Vice-Chair, SVPS

* Village of Keremeos, Garry Elliott, Councillor

* Regional District Okanagan Similkameen Area B, Cawston - George Bush, Director

* Regional District Okanagan Similkameen Area H, Manning Park - Bob Coyne, Director

* Lower Similkameen Indian Band, (LSIB) Keith Crow, Chief



mailto:chair@similkameenvalley.com

Similkameen

Valley

7 AN

Regional District of
Okanagan-Similkameen

e Locaity

® Designated Placs
Hghway

[ Reserve

[ Municipaiity
I:I Electoral Area

i
Similkameen Valley

=
PEACHLAND/-/

% - N

o Similkameen E

( Similkameen Valley MIMMESLANE.
Planning Society j ) ! /
. Okanagan- B ’
Reg|°n Similk J!’ué‘én F L R} / \
1dvA
\ Glack border) M2 S—
N Penticzon 1—\- f
L \ {
e \.\ Okanagan-
\/ Similkameen D
\l PRINCETON = Ntk ,
dlasceod S
I
! | /‘.\m
\ A S
5 ‘\ Aexis $ ) Okanagan-
L A:hnolnlo—{ -J—_\_é\ m'"“l:'"'“ OLIVER , Similkameen C
KEREMEOS el j Oioyoos 1
— Cawston J ¥
Okanagan-Similkameen G seiamees Tt 583 1‘
. OF n &
A\ 4 Similh 'fn;'““ 51/ osovor - /1
2 \ / [\,\ e
B ~—
Chnpxka?&ﬂ_r \ {
S e = e Prepared by GeoBC

Date: February 9, 2021



	Slide 1: Tourism Marketing Highlights April 1, 2025 – March 31, 2026 & What’s Next 2026
	Slide 2: Marketing Highlights Report
	Slide 3: Destination BC
	Slide 4: Destination BC (DBC) Co-op Program 
	Slide 5
	Slide 6: Marketing Highlights
	Slide 7: Marketing Focus of Effort – Similkameen Valley
	Slide 8: Marketing Focus of Effort – Similkameen Valley
	Slide 9: Similkameen Valley – Website - Blogs
	Slide 10: Similkameen Valley – Website - Blogs
	Slide 11: Similkameen Valley – Website - Blogs
	Slide 12: Similkameen Valley – Website Plan by Season Page
	Slide 13: Similkameen Valley – Website Pages – Weddings
	Slide 14: Similkameen Valley – Website Page Updates – Winter
	Slide 15: Similkameen Valley – Website Page Updates –Hedley
	Slide 16: Similkameen Valley – Website Page – Events Refresh
	Slide 17: Similkameen Valley – Website – Maps
	Slide 18: Similkameen Valley – Website – Maps
	Slide 19: Sip the Similkameen – Website – Maps – Drive Routes
	Slide 20: Sip the Similkameen – Draft Maps – Cycle Routes
	Slide 21: Similkameen Valley – Business Directory Refresh
	Slide 22: Similkameen Valley – Business Directory Refresh & Updates
	Slide 23: Similkameen Valley – Imagery – Shared Rights
	Slide 24: Similkameen Valley Consumer Email Marketing
	Slide 25: 2026 Similkameen Valley Travel Experiences Guide
	Slide 26: Digital Marketing Highlights Apr 1, 2025 to March 31, 2026
	Slide 27: Digital Marketing Highlights
	Slide 28: Digital Marketing Highlights
	Slide 29
	Slide 30: Digital Marketing Highlights - Website SimilkameenValley.com
	Slide 31: Digital Marketing Highlights - Website SimilkameenValley.com
	Slide 32: Digital Marketing Highlights - Organic Social Media Facebook https://www.facebook.com/SimilkameenBC 
	Slide 33: Digital Marketing Highlights - Organic Social Media Instagram https://www.instagram.com/similkameenbc/
	Slide 34: Similkameen Summer 2025 Social Media Campaign
	Slide 35: Similkameen Fall 2025 Social Media Campaign
	Slide 36: Similkameen Spring 2026 Social Media Campaign
	Slide 37
	Slide 38: Destination BC (DBC) Co-op Program Cruise the Crowsnest Scenic 3
	Slide 39: Marketing Focus of Effort – Cruise the Crowsnest
	Slide 40: Marketing Focus of Effort – Cruise the Crowsnest
	Slide 41: Cruise the Crowsnest  – Website Refresh
	Slide 42: Cruise the Crowsnest - Seasonal Campaign Blogs
	Slide 43: Cruise the Crowsnest - Specialty Blogs
	Slide 44: Cruise the Crowsnest - Videos
	Slide 45: Cruise the Crowsnest  Postcards 15,000 distributed by the partners
	Slide 46: Cruise the Crowsnest - Digital Marketing Highlights Apr 1, 2025 to March 31, 2026
	Slide 47: Cruise the Crowsnest - Digital Campaign Highlights Post Media Apr 1, 2025 to March 31, 2026
	Slide 48: Cruise the Crowsnest - Digital Campaign Highlights Spring Campaign April 20 – May 31, 2025
	Slide 49: Cruise the Crowsnest - Digital Campaign Highlights Summer Campaign July 20 – August 21, 2025
	Slide 50: Cruise the Crowsnest - Digital Campaign Highlights Fall Campaign Sept 12 – Oct 15, 2025
	Slide 51: Cruise the Crowsnest - Digital Campaign Highlights Winter Nov 18 – Dec 9, 2025
	Slide 52: Cruise the Crowsnest - Website Highlights Apr 2025 to March 2026
	Slide 53: Cruise the Crowsnest – What’s Next Apr 1, 2026 to March 31, 2027
	Slide 54: What’s Next
	Slide 55: Marketing Activities – What’s Next Similkameen Valley Apr 1, 2026 to March 31, 2027
	Slide 56: Marketing Activities – What’s Next Similkameen Valley Apr 1, 2026 to March 31, 2027
	Slide 57: Similkameen Valley Industry Website
	Slide 58
	Slide 59: Similkameen Valley Industry Newsletter 
	Slide 60: Tourism Services
	Slide 61: Simone Carlysle-Smith Team lead Carlysle & Co.  Project Manager, Research Strategy, Client & Team Liaison
	Slide 62: Contact
	Slide 63: Similkameen Valley Planning Society
	Slide 64
	Slide 65: Similkameen Valley

